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SUMMARY 
 
Built in 1929 and located in the downtown area, this 13-story commercial building exhibits 
character-defining features of Art Deco-Gothic architecture.  The subject building is rectangular 
in plan and located at the intersections of 7th Street and Hill Street.  The subject building has two 
primary facades clad in concrete and terra cotta arranged in the classic base-shaft-capital 
composition.  The four lower levels are defined by large display windows with decorative 
detailing on the metal window surrounds.  Above the third level, a denticulated cornice wraps 
the street facades.  The fourth through eleventh floors feature a middle inset bay setback from 
the base, creating two tower wings facing Hill Street.  Rows of 16 double-hung windows run 
along the main elevation on Hill Street with 10 double-hung steel windows along the 7th Street 
elevation.  Windows have bands of denticulation and decorative elements at their base.  Above 
the fourth floor, the windows on the tower wings have projecting corbelled balconies.  At the 
rooftop aligned with the inset bay, a mechanical penthouse rises an additional two stories with 
double height window openings, creating an open arcade.  The rooftop of the tower wings 
exhibits decorative inset spandrel panels.  Significant interior spaces include a main lobby 
space with marble and ornate brass elevators and hallways with marble flooring. 
 
The proposed Foreman & Clark Building historic monument was designed by the architectural 
firm of Curlett & Beelman Architects, consisting of Alexander Curlett (1880-1942) and Claud 
Beelman (1884-1963).  This firm is responsible for the design of several Historic-Cultural 
Monuments (HCM) such as the Park Plaza Hotel (1924; HCM #267), Garfield Building (1925; 
HCM #121), and Barker Brothers Building (1925; HCM #356).  The subject building was 
constructed as the flagship building for a Los Angeles-based chain of men’s clothiers 
department store, Foreman & Clark, established by businessmen Winfield Amos Foreman 
(1875-1932) and and A.J. Clark.  These department stores were recognized for their distinctive 
second-story locations and upper floor display windows.         
 
The subject building appears significant as a well-preserved example of Art-Deco-Gothic style 
architecture and for its association with the commercial development of 7th Street in the early 
part of the 20th century.        
 
Later additions to the subject property include alteration of storefronts and some interior spaces.   

 
CRITERIA 
 
The criterion is the Cultural Heritage Ordinance which defines a historical or cultural monument 
as any site (including significant trees or other plant life located thereon) building or structure of 
particular historic or cultural significance to the City of Los Angeles, such as historic structures 
or sites in which the broad cultural, economic, or social history of the nation, State or community 
is reflected or exemplified, or which are identified with historic personages or with important 
events in the main currents of national, State or local history or which embody the distinguishing 
characteristics of an architectural type specimen, inherently valuable for a study of a period style 
or method of construction, or a notable work of a master builder, designer or architect whose 
individual genius influenced his age. 
 
FINDINGS 
 
Based on the facts set forth in the summary and application, the Commission determines that 
the application is complete and that the property is significant enough to warrant further 
investigation as a potential Historic-Cultural Monument. 
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Description 

 

The Foreman & Clark building is a 13-story reinforced concrete frame commercial building with 

overpainted limestone cladding located at the southwest corner of West 7
th
 and South Hill Street in 

downtown Los Angeles, in a dense, urban setting (Attachment A, figures 1-3 and photographs 1-31; 

Attachment B, 1983 survey form for the Foreman & Clark building).
1
  The building is configured as a 

simple rectangle in plan, but its massing is articulated in two distinct parts.  The building rises from the 1
st
 

floor to the 4
th
 floor to form a square plinth, but on floors above breaks at the center with a large void that 

creates a U-shaped mass facing Hill Street which is the principal façade.  Decorative horizontal banding 

also occurs at several floors and works to visually break up building massing.  While the overall design of 

the building is Art Deco in style and form, some decorative elements are drawn from English Gothic 

precedents as a theme.
2
 

 

The façade is arranged in a classical division of base, shaft and capital.  The base of the building is 

composed of the first four floors and is three bays wide facing Hill Street.  The first three floors of the 

base have large display windows with decorative detailing on the metal window surrounds.  These 

window enframements feature dimensional relief with various plant motifs and corbels in the shape of 

figurative heads.  A small amount of terrazzo sidewalk is located near the center of the Hill Street façade 

at the old entrance to the Foreman & Clark men‟s clothing store.  Above the third floor, a denticulated 

cornice wraps the street façades and marks a transition in the window surrounds from the lower three 

floors of the base to the 4
th
 floor. 

 

The 4
th
 floor acts as a transition floor in the composition of the façade.  While including the three bay 

rhythm of the lower three floors, the 4
th
 floor incorporates the new rhythm of bays for the upper portion of 

the building.  Above the 4
th
 floor, a horizontal band composed of three projecting corbelled balcony 

elements within a frieze demarcates the termination of the base of the building before it rises as a tower.   

 

The upper floor façade on Hill Street is 16 bays wide, while the 7
th
 Street façade is 10 bays wide.  Each of 

the two tower wings is five bays wide rising above the 4th floor below.  The inset portion of the building 

above the 4
th
 floor is setback six bays from the façade and is six bays wide.  At the rooftop, aligned with 

the upper floor Hill Street setback, a mechanical penthouse rises an additional two stories with a double 

height, open arcade facing east. 

 

Upper office floors have a strong vertical emphasis reinforced by inset spandrel panels in paired and 

tripartite groupings.  Each upper floor wing is identically detailed with the middle bays being the most 

heavily articulated with fluted piers separating three central window bays with paneled spandrels.  These 

central bays are flanked by unadorned block-like piers with a somewhat narrower window at each corner.  

Windows are generally one-over-one double hung steel sash. 

 

Horizontal banding above the 11
th
 and 13

th
 floors serves to differentiate the top-most portion of the 

building from the floors below.  “The crowning two-story attic floors are set off from the shaft below by a 

belt course and spandrels of quatrefoil design [at the 11
th
 floor].”

3
  Here, architectural decoration is more 

                                                 
1
 Attachment A: Photographs 1-27 are contemporary photographs, photographs 28-31 are historic 

photographs.  Figures 1-2 are location maps, Figure 3are the original basement to typical upper floor plans, Figure 4 

is an advertisement for the Foreman & Clark building from the Los Angeles Times dated 11 October 1928.  

Attachment B: 1983 DPR survey form for the Foreman & Clark building. 
2
 The building has been variously described as “neo-gothic,” “Renaissance Revival/Neo-Gothic,” and in an 

opening advertisement from 1928 which states “The architectural motif is modern Gothic.”  (This advertisement is 

attached as figure 3.) 
3
 Stephen Fader, Seventh Street Mecca for Merchants: A Walking Tour Sponsored by the Los Angeles 
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articulated than elsewhere, and serves to highlight this portion of the building as its crowning element.  

“Above the eleventh floor the style of the building veers to the Neo-Gothic variation of Art Deco.”
4
  At 

the parapet and penthouse floors, above segmentally arched window heads, a decorative frieze with 

tracery bands the façade and bas-relief armored figures accentuate end bays.  A second frieze of tracery 

on the penthouse repeats the motif seen over the 13
th
 floor.   

 

The south and west secondary elevations are utilitarian and clad in painted concrete or stucco.  Double 

hung steel sash windows are typical.  A corner element from the Hill Street façade wraps around the south 

elevation.  

 

The interior of the building contains retail spaces at the 1
st
 floor and office spaces on the upper floors.  

Upper floors are generally arranged with double loaded corridors.  The 2
nd

 through 4
th
 floors, which were 

originally a department store, now recreate the pattern of double loaded office corridors of the floors 

above.  Above the 4
th
 floor, original corridors have marble floors, high base and wall cladding, and in 

many instances large expanses of glazing, as well as glazed doors and transoms.  The basement space is 

generally utilitarian and continues to serve as support space for the 1
st
 floor retail tenants.   

 

Alterations 

 

Overall, the building has a high level of integrity. The 1
st
 floor evidences the building‟s historic use with 

contemporary storefronts on both Hill and 7
th
 Streets, while the upper floors above are remarkably intact.   

Despite this, 1
st
 floor retail storefronts and the original building and men‟s clothing store entrance have all 

been altered; including removal of a substantial canopy that at one time ran the full width of the upper 

floor setback in the center of the Hill Street façade. These alterations were likely made after 1960.  A 

significantly smaller retail entry replaces the original entry and only serves one of the first floor retail 

tenants.  The building entrance was also moved to the westernmost bay on 7
th
 Street with a new, 

contemporary canopy in the 1990s. The upper floors continue to be used for office space, though 

principally in support of jewelry manufacturing and wholesaling, rather than clothing wholesaling as they 

did at one time.  Although some of the upper floors have been altered, most of the upper floor corridors 

above the 4
th
 floor retain original fabric, such as marble floors and marble wall cladding.  Office spaces 

exhibit various alterations including suspended ceilings with lay-in acoustical tile. 

 

Despite removal of the canopy on Hill Street and alterations to storefronts on the 1
st
 floor, the overall 

shape and configuration of bays and character of the building remains intact.  The building retains 

integrity of design, workmanship, material, location, setting, feeling and association. 

 

Significance 

 

The Foreman & Clark building was created as part of expansion of the early Broadway shopping district 

to the west along West 7
th
 Street, following a trend that started with Bullock‟s and later included J.W. 

Robinson Company.  Foreman & Clark was a national chain of men‟s clothiers based in Los Angeles that 

included both manufacturing and retailing enterprises.  The Foreman & Clark building is a unique 

combination of department/men‟s clothing store, utilizing upper floor display windows that were part of 

the Foreman & Clark brand, and a Gothic-themed office tower.  The Foreman & Clark building‟s period 

of significance ranges from its completion in 1929 to the early 1960s when it appears the business ceased 

to operate from this location.  Designed by notable local architects Curlett & Beelman, it is remarkable 

                                                                                                                                                             
Conservancy (Los Angeles Conservancy, 1986). 

4
 Richard Starzak, Department of Parks and Recreation (DPR) Survey Form for Foreman & Clark building, 

in “Determination of Eligibility Report Los Angles Central Business District,” Roger G. Hatheway & Associates, 

1983, 97. 
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example of Art Deco design with a Gothic theme worthy of local landmark designation.  The Foreman & 

Clark building‟s period of significance ranges from its completion in 1929 to the early 1960s when it 

appears the business ceased to operate from this location. 

 

The concentration of department stores in downtown was one of Los Angeles most unique characteristics.  

Department stores in the 1920s gave birth to the modern shopping center with everything under one roof. 

The department store revolutionized the entire shopping experience, from their newly introduced credit 

policies, to the availability and assortment of goods.  Retail activity in Los Angeles, particularly 

department stores, was concentrated on Broadway, along with office buildings and numerous live 

performance and motion picture theaters.  The first major department store retailer to shift focus to 7
th
 

Street was Arthur T. Letts, who started the Broadway Department Store in 1896 at 4
th
 Street and 

Broadway.  In 1906, Letts, 

 

…acquired a partially constructed store at the northwest corner of Broadway and Seventh Street.  

He finished the building and named his new business for the superintendent of the Broadway 

Department Store, John Bullock.  Bullock‟s original building was the first of eight separate 

structures in the Bullock‟s complex.  Highly successful, Bullock‟s was in operation at this 

location for more than 70 years. 
5
 

 

As quoted in the Los Angeles Sunday Times in 1912, 

  

The shopping district of Los Angeles is once again on the move.  The sensational jump at this 

time is exactly at right angles to the supposed line of greatest business movement [Broadway]... 

John Brockman, local capitalist and mining financier, is the latest pioneer.  He is so sure he can 

swing the retail shopping center westward that he is preparing to stake a million dollars on his 

belief.
6
 

 

Because of Brockman‟s aggressive acquisition and marketing, 7
th
 Street became the dominant high-end 

retail and office district it was for most of the 20
th
 century.  Brockman enticed Joseph Winchester 

Robinson, who founded the Boston Dry Goods Store in 1883, to relocate to 7
th
 Street. In 1915, the new 

J.W. Robinson Company‟s store opening at 7
th
 Street and Grand Avenue firmly established the new 7

th
 

Street shopping district.  Between 1900 and 1920, many retailers started, relocated, or expanded their 

business in the newly active 7
th
 Street area.

 
  Foreman & Clark moved to 7

th
 Street during this expansion 

period and continued the development pattern first established by Brockman.   

 

Winfield Amos Foreman (1875-1932) and A.J. Clark were young entrepreneurs who had some 

knowledge of the clothing business when they opened their first shop in 1909.
7
  Before arriving in Los 

Angeles, Forman had worked as a clerk for retailers in Salt Lake City, Denver and Seattle.  “One day he 

quit The Hub and began with $310 a little second story clothing store in an office room at 3
rd

 and Main 

Streets.”
 8
 “A friend who knew these young men at the time says:  „They went out after business with suits 

on their arms.‟”
9
  Foreman & Clark were so successful they soon opened other locations: 

                                                 
5
 Francesca L. Geisey Smith, “The Selling of Broadway,” from “On Broadway:  Organizational Outline to 

the Guide for the Broadway Theater and Commercial Historic District, Los Angeles,” unpublished manuscript, 

Community Redevelopment Agency of the City of Los Angeles, February, 1989. 
6
 Los Angeles Sunday Times, “Nerve or Foresight? Seventh and Grand May Be New Shopping Center” 28 

January 1912, V-1. 
7
 Los Angeles Times, “Foreman-Clark Building Lien Offering Soon,” 10 January 1928, 10.  By 1917, 

Foreman and his brother were in possession of the business. 
8
 Los Angeles Times, “Foreman Burial Planned,” 12 February 1932, A1. 

9
 “Foreman Burial Planned,” A1. 
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The expansion of the business came by opening a store at San Diego in 1913, another at Oakland 

in 1914, a second store at Los Angeles occupying the location at Fifth and Broadway, a store in 

San Francisco in 1919, and in later years established a factory in New York City for the 

manufacture of some of their garments.
10

 

 

At the time of Foreman‟s death in 1932, the business encompassed 12 stores and five factories from Los 

Angeles to New York.
11

  The success of Foreman & Clark was due in large measure to their renting out 

the 1
st
 floor of their retail stores.  In advertising the opening of their 7

th
 and Hill store, Foreman & Clark 

highlighted their distinctive 2
nd

 floor locations,  

 

In Los Angeles we originated the idea of the Upstairs Stores…distinctively Foreman & Clark.  

Today it insures an annual saving of nearly $1,000,000 to our customers.  In this city we also 

originated and then nationalized our famous slogan, „Trade Upstairs and save $10‟ which 

expresses the minimum saving to our customers effected through buying, manufacturing, 

distributing and retailing economies.
12

 

 

In the 1928 offering by Foreman & Clark, Inc. for the construction of the building at 7
th
 and Hill Streets 

their rags to riches story describes a detailed history of the company.  

 

Foreman & Clark, Inc. and Foreman & Clark Manufacturing Company are affiliated companies 

engaged in the manufacture and sale of popular priced men‟s suits and overcoats. These 

nationally known manufacturing and selling companies of today with net worth of over 

$5,180,000 are an outgrowth of a small upstairs store opened in Los Angeles with a capital of 

$310.  Annual retail sales of Foreman & Clark, Inc. are about $7,500,000. A chain of 10 retail 

clothing stores is operated in New York, Chicago, Los Angeles, San Francisco, St. Paul, Des 

Moines, Kansas City, Oakland and San Diego.  Modern business methods have been applied to 

every activity, and quantity production has made lower prices possible while maintaining very 

satisfactory profits. While salesrooms without exception are located in excellent retail districts, 

second floor locations are utilized in the saving of rent effected has been one of the important 

factors in the success of the company. Modern manufacturing plants are operated in New York 

City, Watervliet, Troy and Corning, New York and Sayre, Pennsylvania, in which most of the 

clothing sold by the retail stores is manufactured. All retail sales are on a cash basis.
13

 

 

The building that housed Foreman & Clark on the 2
nd

 through 4
th
 floors was an exclusive men‟s clothing 

store, which was also active in military uniform market.  Upon completion, the Forman & Clark building 

was recognized as one of Los Angeles‟ finest office buildings, housing among the best and most 

successful retail men‟s clothing stores.
 14

  The building also served as Forman & Clark‟s headquarters 

with advertising, buying office and display departments located at 705 South Hill Street.  The business 

appears to have operated at this location until at least the early 1960s and elsewhere for 90 years until its 

operations ceased in 1999.
15

 

                                                 
10

 John Steven McGroaty, Los Angeles From the Mountains to the Sea, Vol III (Chicago: The American 

Historic Society, 1921) 914-916. 
11

 A.J. Clark left the business in 1916, and Loren Owen Forman, Winfield‟s bother, joined the business at about this 

time and continued to operate the business his brother‟s death.  Winfield A. “Bill” Forman, Jr. apparently worked in 

the family business from approximately 1937 until 1950.  The Seattle Times, “Businessman always dressed to the 

nines,” 11 November 2005. 
12

 Advertisement for the Foreman & Clark building from Los Angeles Times, 11 October 1928, 9. 
13

 Los Angeles Times “Foreman-Clark Building Lien Offering Soon,” January 10, 1928, 10. 
14

 “Foreman-Clark Building Lien Offering Soon.” 
15

 “Businessman always dressed to the nines.” 
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The Foreman & Clark building is a notable work of Art Deco, Gothic-themed architecture by the 

prominent local architecture firm of Curlett & Beelman Architects.  Alexander “Aleck” Curlett (1880-

1942) and Claud Beelman (1884-1963)
16

 were in partnership as Curlett & Beelman Architects from 1919 

until 1932.
 17

  In 1905, Beelman received the Harvard Scholarship from the Architectural League of 

America.  Following his formal education, he worked in the Midwest and South.  Beelman arrived in Los 

Angeles in 1921 just as the building boom of the 1920s was gaining momentum.  He obtained his license 

and soon went into partnership with Alexander Curlett, whose father, William Curlett (1845-1924), had 

already established a significant architectural practice in San Francisco and Los Angeles.
18

   

 

The Curlett & Bellman firm proved to be one of the most successful architectural teams in the City of Los 

Angeles during the 1920s.  They were well known for their large scale and elegant architecture.  The firm 

planned, designed and superintended the construction of most of their buildings.
19

  It is recognized for the 

design of the following buildings, many of which are designated as Historic-Cultural Monuments and/or 

are listed in the National Register of Historic Places:  Barker Brothers (1925), Elks Temple  (1922),
20

 

Pershing Square Building (1923),
21

 Insurance Exchange Building (1924), Cooper Building (1923), 

Garfield Building(1928), Union Bank building (1925), LA Fur Mart Building (1925), Commercial Club: 

Hotel Case (1926), Harris Newark Building (1926), Board of Trade Building (1927), and Culver Hotel in 

Culver City (1924), as well as buildings in Pasadena and Long Beach.
22

 

 

The Foreman & Clark building is a significant example of a creative department store hybrid design with 

an office building.  Curlett & Beelman‟s Foreman & Clark building was designed with the intention that 

it was going to be a men‟s clothing store from the 2
nd

 floor through 4
th
 floor, with upper floors as office 

space.  The design of department stores at the time required use of new building materials, such as glass, 

lighting devices, and in-store people movement, which led to new store design, among other engineering 

and architectural innovations.  The 2
nd

 and 3
rd

 floor display windows at the Foreman & Clark building 

were unique.   

 

As stated by Paul Gleye about Art Deco architecture in Los Angeles, “The verticality and message of 

power were both expressed through the frequent use of Gothic elements—particularly the heavy 

towers.”
23

  While Bullock‟s Wilshire (1929) is probably the most recognized and exuberant work of Art 

Deco department store architecture in Los Angeles, its predecessors, such as the Foreman & Clark 

building set the stage and deserves recognition as well. 

 

The Foreman & Clark building is eligible for designation as a Historic-Cultural Monument for its 

association  with the economic history of Los Angeles as a 1920s-era department store that helped expand 

the early retail core from South Broadway to West 7
th
 Street.  It is also significant for its association with 

                                                 
16

 The spelling of Mr. Beelman‟s first name is alternatively given as Claud. 
17

 Henry F. Withey & Elsie Rathburn Withey, Biographical Dictionary of American Architects, (Hennessey 

& Ingalls, Inc, 1970), 153.  
18

 National Register of Historic Places Nomination Form for Garfield Building, prepared by Martin Weil, 

1982.  
19

 Los Angeles Times, “Modern Office Edifice is Model Safety: Architects Combine Beauty and Efficiency 

in Design of Massive Structure,” November 20, 1924, 11. 
20

 Los Angeles Times, “Monumental Edifice in Westlake Park District to House Los Angles Elks 

Organization,” March  9, 1924, D1. 
21

 “Modern Office Edifice is Model Safety,” 11. 
22

 Richard Starzak, “Architects, Architectural Firms, and Builders Represented in the Los Angeles Central 

Business District,” in “Determination of Eligibility Report Los Angles Central Business District,” Roger G. 

Hatheway & Associates, Community Redevelopment Agency of the City of Los Angeles, 1983 xxi. 
23

 Paul Gleye, The Architecture of Los Angeles, (Los Angeles: Rosebud Books, 1981), 125. 
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the Foreman & Clark department/men‟s clothing store, which operated on the 2
nd

 through 4
th
 floors and 

rented out the 1
st
 floor to other retailers in a business model that became part of its nationwide advertising 

as the “World‟s Largest Upstairs Clothiers.”  The Forman & Clark building is also eligible as a significant 

example of Art Deco design with a Gothic theme by the local master architects Curlett & Beelman.  In 

terms of its design, the 2
nd

 and 3
rd

 floor display windows were particularly innovative. 
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Attachment A: Figures and Photographs 
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Figure 1: Site map, Foreman & Clark Building.  (Google Map Data, 

Sandborn Maps, 2008) 

Figure 2: Arial view of Foreman and Clark building. (Google Map Data, Tele Atlas, 2008) 
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Figure 3a: Constructions plans for the basement and first floors of the Foreman & Clark 

building. (Curlett and Beelman Architects.) 
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Figure 3b: Constructions plans for the 2nd and 3rd floors of the Foreman & Clark build-

ing. (Curlett and Beelman Architects.) 
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Figure 3c: Constructions plans for the 4th and upper floors of the Foreman & Clark 

building. (Curlett and Beelman Architects.) 
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Figure 4: Advertisement for the Foreman & Clark building in the Los Angeles Times. (Los Angeles Times 1886-Current File), October 11 

1928, 10-11. 
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Photograph 1: Overall view southwest, east (left) and north (right) façades. (Chattel Archi-

tecture, October 2008) 
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Photograph 2: Overall view northwest, south elevation (left) and east (right) façade. (Chattel 

Architecture, October 2008) 
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Photograph 3: Typical unaltered upper floor office corridor. (Chattel Architecture, October 2008) 
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Photograph 4: Overall view southwest, east (left) and north (right) façades. (Chattel Architecture, October 2008) 
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Photograph 5: Detail view north, east façade. (Chattel Architecture, October 2008) 
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Photograph 6: Detail view west at lower floors of east façade. (Chattel Architecture, October 2008) 

Photograph 7: Detail view southwest of sidewalk detail at east façade. (Chattel Architecture, October 

2008) 
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Photograph 8: Detail view west at upper floors of east façade. (Chattel Architecture, October 2008) 

Photograph 9: Overall view northwest, south elevation 

(left) and east façade (right). (Chattel Architecture, Octo-

ber 2008) 
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Photograph 10: Detail view north at east bay of south 

elevation. (Chattel Architecture, October 2008) 

Photograph 11: Detail view north at east bay of south elevation. (Chattel Architecture, October 

2008) 
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Photograph 12: Detail view northeast, west (left) and south (right) 

elevations. (Chattel Architecture, October 2008) 
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Photograph 13: Detail view southwest of penthouse. (Chattel Architecture, October 2008) 

Photograph 14: Detail view southwest of penthouse. 

(Chattel Architecture, October 2008) 
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Photograph 16: Typical basement area showing sidewalk light. (Chattel Architecture, October 

2008) 

Photograph 15: Basement elevator lobby. (Chattel Architecture, October 2008) 
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Photograph 17: Typical basement area. (Chattel Architecture, October 2008) 

Photograph 18: Typical basement area. (Chattel Architecture, October 2008) 
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Photograph 19: Typical basement detail with stair. (Chattel Archi-

tecture, October 2008) 

Photograph 20: Typical basement detail with stair. (Chattel Archi-

tecture, October 2008) 
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Photograph 21: Ground floor elevator lobby, view southwest. 

(Chattel Architecture, October 2008) 

Photograph 22: Ground floor elevator lobby detail. (Chattel Archi-

tecture, October 2008) 

Photograph 23: Contemporary extension of ground floor elevator 

lobby, view southwest. (Chattel Architecture, October 2008) 
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Photograph 24: Typical interior stair. (Image credit: Chattel Archi-

tecture, October 2008) 
Photograph 25: Typical altered upper floor office corridor. (Chattel 

Architecture, October 2008) 
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Photograph 26: Typical upper floor interior office. (Chattel Architecture, October 2008) 

Photograph 27: Penthouse interior. (Chattel Architecture, October 2008) 
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Photograph 28: View southwest, east (left) and north (right) 

façades 1931.  (California Historical Society, digitally repro-

duced by the University of Southern California Digital Ar-

chive, CHS-14127) 

Photograph 29: View southwest, east (left) and north (right) 

façades 1952. (Los Angeles Public Library) 
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Photograph 30: Typical interior view of the Foreman & Clark retail store with display 

windows, 1935. (Dick Whittington, Los Angeles Public Library Photo Database) 

Photograph 31: Typical interior view jewelry workroom 

with display windows, 1983. (William Reagh, Los Angeles 

Public Library Photo Database) 
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